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Cut price ... Ross Lee says the car model is an important factor in working out premiums.
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The right insurance can save you in the
long run, writes Bina Brown.

IF THERE is a downside to the extremely
competitive insurance industry it is the wide choice
that can blindside people in almost every category.

The huge range of products at varying premiums
can make selecting the right car, travel or home
and contents product seem like a nightmare -
although not as big a nightmare as if disaster
struck and you were left totally exposed without any
cover or alternative resources at all. Indeed, when
it comes to insurance, the best way for consumers
to save is to shop around.

HOME AND CONTENTS

It is one thing to be able to replace your entire CD
collection in the event of a fire but what about the
cost of rebuilding the house? While few people
expect their house to be destroyed it is an
important consideration when choosing home and
contents insurance.

Underinsurance is common.

The two main ways to obtain more cover for the
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same price, or even for a lower premium, are
changing the excess under your policy and
shopping around for less expensive cover.

As it is generally better to have a higher level of
cover, you could then increase the level of cover by
the difference.

An ASIC study of four insurers showed that for the same $500 premium, the level of insurance ranged
from $195,000 to $368,000 for the same house.

Of course, it is important to consider the differences between policies, which means reading the fine print.
It is possible to get just contents insurance or just home insurance, though it is generally more expensive
to buy them separately.

Canstar Cannex compares the costs between insurers and also rates them.

Its tips for lower premium costs include taking out multiple policies with the one insurer, buying online to
save as much as 10 per cent and paying annually. See canstar.com.au.

TRAVEL

Kevin Sherman, the managing director of Artog Financial Services, a company that compares travel
insurance, says it is easy to pay more for little benefit.

"Shop around and only buy the cover you need," says Sherman. "Don't just accept the insurance that
your travel agent or airline offers you; there may be cheaper insurance available which suits your needs."

While most travellers would be concerned about the medical side of things - that if they were hit by a bus
while overseas the treatment costs would be met and they would be helped home - others might focus on
the cover for lost luggage or items such as cameras.
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Travellers with items of little value visiting high-risk
destinations might want to focus on whether the
costs of cancellation are covered and the level of
medical cover rather than the coverage of their
personal gear.

Buying insurance online cuts out the need for
commission-based selling so premiums should
automatically be cheaper. But cover is sometimes
reduced with online policies.

Other saving tips include getting an annual policy
rather than cover for several short overseas trips;
bundling - using one company for home and life
insurance; increasing the excess you are prepared
to pay if you do need to make a claim; a combined
insurance policy covering family and friends; and
member benefits such as through a credit card
company or health insurance company.

CAR

Car drivers might have little room to move when it
comes to compulsory third-party insurance - it is
automatically added onto your registration - but
when it comes to comprehensive insurance, it is
entirely up to you whether to pay or not. Ross Lee,
insurance lawyer and general manager of the
Insurance Hub, says it is not uncommon for
individuals or businesses with a car fleet to self-
insure.

"When a car gets a bit older, why insure it
comprehensively?" Lee says. "Have third party in
case you hit a Rolls-Royce but you can consciously
self-insure and then decide if it is worth fixing or
not."

He says where comprehensive cover is required, the model is an important factor for insurers in working
out the premium.

"An exotic sports car may be very expensive to insure while a locally built sedan with comparable power
(but not overtly 'sporty’) may command only a modest premium," he says.

The postcode where cars are kept is also important to insurers. If you are having trouble getting insurance
because it is a model popular with thieves, you may be rewarded with a cheaper premium if you have a
car alarm fitted.

Up to 60 per cent can be saved off the base premium by having a top-ranking no-claim bonus so it is
important to think carefully about making any claim. In addition to paying an excess, you may also lose 20
per cent of the no-claim bonus and perhaps also the opportunity to improve your no-claim bonus 10 per
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Family Guy lawsuit - parody cleared

A US judge has tossed out a
lawsuit accusing the makers of
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Semitic ballad.

More

Also in Entertainment
Eno sheds light on Sydney shindig
Musical theatre review - Guys and Dolls
The vagina ideologue

http://www.businessday.com.au/news/business/money/planning/cover-all-the-bases/2009/02/07/1233423551402.html?page=2[27/03/2009 8:57:35 AM]


http://direct.fairfax.com.au/accipiter/adclick/CID=fffffffcfffffffcfffffffc/CAT=BUSINESS/SITE=ONL.MH.BUSINESSDAY.NEWS/AAMSZ=1X10/CTYPE=FFXNEWSSTORY/AREA=NEWS.BUSINESSDAY.BUSINESS.MONEY/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/ACC_RANDOM=809147
http://www.businessday.com.au/business/money/banking/index.html
http://direct.fairfax.com.au/accipiter/adclick/CID=0001509605ca87da00000000/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=1X4/PAGEID=282318/ACC_RANDOM=765805/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/POS=1/relocate=http://www.smh.com.au/news/entertainment/arts/eno-sheds-light-on-sydney-shindig/2009/03/19/1237054994066.html?s_cid=network
http://direct.fairfax.com.au/accipiter/adclick/CID=0001509605ca87da00000000/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=1X4/PAGEID=282318/ACC_RANDOM=765805/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/POS=1/relocate=http://www.smh.com.au/news/entertainment/people/aniston-and-mayer-end-relationship/2009/03/13/1236447446190.html?s_cid=network
http://direct.fairfax.com.au/accipiter/adclick/CID=0001509605ca87da00000000/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=1X4/PAGEID=282318/ACC_RANDOM=765805/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/POS=1/relocate=http://www.smh.com.au/news/entertainment/people/aniston-and-mayer-end-relationship/2009/03/13/1236447446190.html?s_cid=network
http://direct.fairfax.com.au/accipiter/adclick/CID=0001509605ca87da00000000/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=1X4/PAGEID=282318/ACC_RANDOM=765805/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/POS=1/relocate=http://www.smh.com.au/news/entertainment/books/the-vagina-ideologue/2009/03/13/1236919550678.html?s_cid=network
http://direct.fairfax.com.au/accipiter/adclick/CID=0001509605ca87da00000000/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=1X4/PAGEID=282318/ACC_RANDOM=765805/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/POS=1/relocate=http://www.smh.com.au/?s_cid=network
http://direct.fairfax.com.au/accipiter/adclick/CID=0001509605ca87da00000000/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=1X4/PAGEID=282318/ACC_RANDOM=765805/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/POS=1/relocate=http://www.smh.com.au/news/entertainment/tv--radio/family-guy-parody-cleared/2009/03/17/1237054805093.html?s_cid=network
http://direct.fairfax.com.au/accipiter/adclick/CID=0001509605ca87da00000000/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=1X4/PAGEID=282318/ACC_RANDOM=765805/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/POS=1/relocate=http://www.smh.com.au/news/entertainment/tv--radio/family-guy-parody-cleared/2009/03/17/1237054805093.html?s_cid=network
http://direct.fairfax.com.au/accipiter/adclick/CID=0001509605ca87da00000000/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=1X4/PAGEID=282318/ACC_RANDOM=765805/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/POS=1/relocate=http://www.smh.com.au/news/entertainment/tv--radio/family-guy-parody-cleared/2009/03/17/1237054805093.html?s_cid=network
http://direct.fairfax.com.au/accipiter/adclick/CID=0001509605ca87da00000000/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=1X4/PAGEID=282318/ACC_RANDOM=765805/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/POS=1/relocate=http://www.smh.com.au/news/entertainment/tv--radio/family-guy-parody-cleared/2009/03/17/1237054805093.html?s_cid=network
http://direct.fairfax.com.au/accipiter/adclick/CID=fffffffcfffffffcfffffffc/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=940X20/PAGEID=282318/ACC_RANDOM=124001/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/POS=1
http://www.businessday.com.au/
http://www.businessday.com.au/
http://www.businessday.com.au/business/money/
http://www.businessday.com.au/news/business/money/planning/dont-miss-your-cash-bonus/2009/02/07/1233423551396.html
http://www.businessday.com.au/news/business/money/planning/loose-change/2009/02/02/1233423134359.html
http://www.businessday.com.au/news/business/money/planning/profile-bob-brown/2009/02/02/1233423134365.html
http://www.businessday.com.au/news/business/money/investment/dividend-drought/2009/02/02/1233423134343.html
http://www.businessday.com.au/news/business/money/investment/an-education-in-saving/2009/02/02/1233423134292.html
http://www.businessday.com.au/news/business/money/banking/anz-online-investment-account/2009/02/02/1233423134349.html
http://www.businessday.com.au/news/business/money/tax/losses-can-reduce-your-tax-liability/2009/02/02/1233423134331.html
http://www.businessday.com.au/news/business/money/banking/some-fees-up-for-cash-on-the-run/2009/02/02/1233423134319.html
http://www.businessday.com.au/news/business/money/investment/the-long-road-to-recovery/2009/02/02/1233423134298.html
http://www.businessday.com.au/news/business/money/investment/land-of-the-rising-sum/2009/02/02/1233423134304.html
http://direct.fairfax.com.au/accipiter/adclick/CID=00014ee005ca87da00000000/POS=1/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=149X170/PAGEID=282318/ACC_RANDOM=594042/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/relocate=http://www.smhshop.com.au/products.php?section=guides&filter=browse
http://direct.fairfax.com.au/accipiter/adclick/CID=00014ee005ca87da00000000/POS=1/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=149X170/PAGEID=282318/ACC_RANDOM=594042/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/relocate=http://www.smhshop.com.au/products.php?section=guides&filter=browse
http://direct.fairfax.com.au/accipiter/adclick/CID=00014ee005ca87da00000000/POS=1/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=149X170/PAGEID=282318/ACC_RANDOM=594042/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/relocate=http://www.smhshop.com.au/products.php?section=guides&filter=browse
http://direct.fairfax.com.au/accipiter/adclick/CID=0001471305ca87da00000000/POS=2/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=149X170/PAGEID=282318/ACC_RANDOM=718168/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/relocate=http://media.smh.com.au/business/next-dimension
http://direct.fairfax.com.au/accipiter/adclick/CID=0001471305ca87da00000000/POS=2/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=149X170/PAGEID=282318/ACC_RANDOM=718168/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/relocate=http://media.smh.com.au/business/next-dimension
http://business.businessday.com.au/
http://www.business.com.au/markets/
http://markets.smh.com.au/apps/qt/index.ac
http://markets.smh.com.au/apps/pf/index.ac
http://businessday.com.au/business/money/
http://businessday.com.au/business/money/
http://businessday.com.au/business/money/planning/
http://businessday.com.au/business/money/planning/
http://businessday.com.au/business/money/investment/
http://businessday.com.au/business/money/investment/
http://businessday.com.au/business/money/banking/
http://businessday.com.au/business/money/banking/
http://businessday.com.au/business/money/property/
http://businessday.com.au/business/money/property/
http://businessday.com.au/business/money/superannuation/
http://businessday.com.au/business/money/superannuation/
http://businessday.com.au/business/money/tax/
http://businessday.com.au/business/money/tax/
http://businessday.com.au/business/money/columns/
http://businessday.com.au/business/money/columns/
http://businessday.com.au/business/money/rates/
http://businessday.com.au/business/money/rates/
http://businessday.com.au/business/money/tools/
http://businessday.com.au/business/money/tools/
http://creditcards.smh.com.au/
http://creditcards.smh.com.au/
http://smallbusiness.smh.com.au/
http://smallbusiness.smh.com.au/
http://www.businessday.com.au/business/executivestyle/
http://www.businessday.com.au/business/executivestyle/

http://direct.fairfax.com.au/accipiter/adclick/CID=fffffffcfffffffcfffffffc/SITE=ONL.MH.SMH.BUSINESS/AREA=BUSINESS.SMH.BUSINESS.MONEY.PLANNING/CTYPE=STORY/AAMSZ=115X28/PAGEID=282318/ACC_RANDOM=942901/CAT=BUSINESS/DOMAIN=BUSINESSDAY.COM.AU/CAT2=PLANNING/CAT1=MONEY/SITE=BUSINESSDAY/ISIFRAME=YES/POS=1
http://proof.businessday.com.au/cgi-bin/common/popupEmailArticle.pl?path=/articles/2009/02/07/1233423551402.html

http://proof.businessday.com.au/business/

Cover all the bases - Planning - Money - Business - Home - businessday.com.au

cent that year.

Rate-comparison specialists Ratecity.com.au allow you to compare rates between 23 companies in less
than a minute. Based broadly on your age, the car, and where you keep it, the differences in premiums

can be hundreds of dollars.
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